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Mission Statement
It is our duty, as responsible human beings and stewards for the good, to use the energy in our 

means to help ensure every orphaned child in the world is cared for. The products of this journey, an 
in-depth documentary and book detailing the lives of the children, the social workers who care for 
them, and the volunteer experience, will serve as a call to action; to shed light on the paramount issue 
of orphans throughout the world, inspire others to make a commitment to volunteer in areas of       
poverty, and cultivate compassion and a plan of action to help hungry, neglected, and orphaned      
children. Together, we can positively influence the lives of innumerable children around the globe and 
help provide each with caring support, humanitarian aid, and the ability to pursue their dreams.

Goals
• Raise awareness on the daily lives of orphaned children in ten countries throughout the world.

• Volunteer hands-on at orphanages in ten different countries in an effort to have a direct, positive 
influence.

• To make an honest, unbiased documentary by interviewing the children and their caretakers with 
intelligent, insightful questions, so they can tell their story to the world in their own words. As a 
result, the viewer will have a better understanding of how to make a most long-lasting, positive 
impact on the lives of all at the orphanages.

• Publish a book comprised of pictures, journal entries, and experiences from the trip. Sell it as a 
guidebook for the volunteer experience.

• Donate 100% of the net profits from sales of the documentary and book back into each orphanage. 
This will ensure a consistent stream of income for years to come.

Guiding Principles
• Focus

• Humility

• Perseverance

• Integrity

• Compassion
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Who, What, When, Where, Why?

•Who: Hundreds of social workers, thousands of orphans, one volunteer, a camera, and a 
pen and paper.

•What: The Volunteer Adventure - Volunteering in an orphanage in ten countries for one 
month each, interviewing the children and their social workers, and making a cohesive documentary 
and in-depth book about the journey in hopes of raising awareness and action around the world. 

•When: March 2013 - March 2014.

•Where: China, Vietnam, Nepal, India, Kenya, Uganda, South Africa, Ghana, Colombia, 
Peru, and many places in between.

•Why: Because there are millions of orphans around the world, living in abject poverty, 
whose living conditions are improved all the more by individuals who volunteer their time and 
effort. Making a documentary and writing a book detailing the volunteer experience - the lives of the 
children, the social workers who care for them, and one individual’s journey volunteering across the 
globe - will compel others to embark on a trek all their own by showing how feasible and rewarding 
it is to do.
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Volunteer Countries: (East to West): China, Vietnam, Nepal, India, Kenya, 

Uganda, South Africa, Ghana, Colombia, Peru.

Time in Each Country: One Month in each country, with travel in between to 
other orphanages. One year of total travel.

Other Countries Visited: (East to West): Japan, Czech Republic, Romania, 
Serbia, Croatia, Hungary, Italy, Austria, Germany, Brazil. These countries will be visited to 
highlight the prevalence of orphans even in more developed nations.
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February 27 - Arrive in Vietnam
March 1 - Begin volunteering!
March 30 - Depart Vietnam
April 1 - Begin volunteering in China
April 30 - Depart China
May 1 - Begin volunteering in Nepal
May 30 - Depart Nepal
June 1 - Arrive India
June 3 - Begin volunteering in India
June 30 - Depart India
July 1 - Arrive Uganda, begin volunteering
July 30 - Depart Uganda
August 1 - Arrive Kenya, begin volunteering
August 31 - Depart Kenya
September 1 - Arrive South Africa
September 2 - Begin volunteering
September 30 - Depart South Africa
October 1 - Arrive Ghana, begin volunteering
October 30 - Depart Ghana
October 31 - Arrive Europe (Location TBD)
November 1 - Begin volunteering Europe
November 29 - Depart Europe
November 30 - Arrive Peru
December 1 - Begin volunteering in Peru
December 30 - Depart Peru, arrive Colombia
January 1 - Begin volunteering in Colombia
January 30 - Depart Colombia
February 1 - Arrive in Brazil
February 2 - Volunteer in Brazil
February 28 - Depart Brazil
March 1 - Arrive US
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For the volunteer placement in orphanages, I will be traveling through International Volunteer HQ 
(www.ivhq.com). They are one of the most highly regarded volunteer placement companies, and I’ve volunteered 
with them in Kenya. Here is information about them.

International Volunteer HQ (IVHQ) aims to provide volunteer travelers with quality, flexible, safe and 
highly affordable volunteering placements in developing countries. In addition to providing aid and 
assistance to these countries, IVHQ endeavors to increase education and heighten awareness through 
not only the skills and expertise taken by volunteers to their host communities and institutions, but also 
through the experiences and lessons volunteers will in turn take back to their own countries and       
cultures. 

IVHQ Goals
 • Make safe, quality international volunteer travel genuinely affordable.
 • Assistance to local communities and organizations through providing short term (one week to 

six months) international volunteers.
 • Heighten awareness of issues in developing countries through first hand volunteer experiences.
 • Authentic international volunteer travel experiences, achieved by living and working with local 

people, communities, organizations and families.
 • Education for both local people (through volunteers) and volunteers (through their volunteer 

travel experience and interaction with local people).
 • Provide a opportunity for people to experience different cultures and international travel       

affordably whilst making a difference.

More About the IVHQ Model
 • Local organizations are in the best position to see where volunteers are really needed. The staff 

in these organizations are locals, have been raised in the area and know it inside and out. They 
can speak the local language, they know the local people and are in the best position to provide 
guidance, safe supervision and support to you the volunteer.

 • Partnering with local organizations reduces costs making the projects more affordable for you 
the volunteer. This means more people are able to volunteer resulting in higher volunteer   
numbers meaning more is achieved.

 • The entire project fee that you pay goes to our partner organization. While this fee is necessary 
to pay for your accommodation, meals, airport pick up and orientation among other things, it is 
better that it goes into the community and helps develop the area you will be working rather 
than getting stuck in a western country.
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 For as long as I can remember, I’ve found magic in movies - especially documentaries. However, I’ve 
always found that effective documentaries are few and far between. Many are overly earnest in the points they 
make, others rely on a plea to emotions to cause the viewer to feel guilty, and even more strike up a narrative that 
results in a final product that is less about the subject of the documentary and more about the point of view of the 
documentarian. To make impartial, honest, and inspiring documentaries that still hold the viewer’s interest and 
broaden their world view was one of the main reasons why I pursued film school. After four years of education at 
Chapman University, and with a BA in Screenwriting, I feel well-equipped to make just such a documentary 
about this journey. Here’s my vision:

Step 1. Brainstorming: Compiling a list of thoughtful, genuine, and curious questions with 
which to ask those interviewed is the foundation of a compelling narrative told by the subject. It has been my  
experience that most documentaries focusing on individuals in poverty or war regions either do one of two 
things: a) the questions are too superficial, and don’t provide the audience with actual insight into the human 
condition, which does not result in suggestions for positive actions the viewer can take (if you don’t know in what 
way to help, how can you?) or b) are too on the nose and pacify the audience with a sense of guilt. I plan on  
avoiding these two pitfalls by culling an exhaustive list of questions that will give people a full understanding of 
the situation, allowing the children and care takers interviewed to express in a genuine way how people can help 
and make the most real difference, and providing the audience with an easy roadmap to positive measures that 
will help make a lasting impact on the lives of orphaned children around the world. 

Step 2. Executing: Of course, all the questions under the sun will be for naught if the filming of the 
documentary itself is below par, or if footage gets lots in the ether. To ensure neither of these scenarios happen, I 
will be taking the following steps. a) I will tirelessly travel to places off the beaten path to capture unique footage 
of the cultures in each country, incorporating angles and filming techniques that add to the quality of the material. 
b) Filming redundant footage when needed to make certain that we have more than enough when it comes time 
to edit. c) Backing up all footage and audio to external hard-drives and cloud servers daily. 

Step 3. Editing: Though sifting through hundreds of hours of footage and source material will be a 
laborious process, it will indeed be a labor of love. I will be focusing on one country at a time so that proper focus 
is given to every area. Having an outline to follow will split up the tasks into bite-sized chunks and make the 
work much more manageable. It will also see to the finishing product is compelling in vision and scope.

Step 4. Releasing: The documentary will be made available online through multiple parts on   
YouTube, as well as pressed into a professional DVD, made for sale online and in local stores. Finally, all net   
profits from the project will be donated back to the orphanages depicted in the documentary. Through this effort, 
a steady cash-flow will continue to be donated to the orphanages year after year.
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 Suffice it to say, a year of volunteering in orphanages across the world and traveling in between, 
will spark innumerable pages of journals, thoughts, and reflections. Once they’re all compiled, they will 
be edited down to form a companion to the documentary, providing a greater understanding of the  
cultures, the countries, and - most importantly - the children. Once finished, the book will be broken 
down into distinct sections as follows:

Section 1. The Introduction: This will provide a broad spectrum of the entire 
journey. From the goals of the trip, to the lessons learned, to the amazing individuals I meet, to thanks 
for those who made the trip possible, this will be a primer for what is to come in the book.

Section 2. Chapters: Each chapter will be separated country by country, with equal parts 
non-fiction facts about the culture and orphanage, and autobiographical reflections on my experiences. 
Written in this style, it will provide the reader with upfront information about the countries they may 
want to visit, and hopefully encourage them to volunteer in ones they may have not considered. 

Section 3. Closing and Thanks: Without question, a journey of this magnitude will 
only be made possible by direct and indirect help of countless individuals. I will be forever humbled by 
every single one, and make a note of the impact made by each. Though words in a book won’t be able 
to fully convey my deep gratitude, it will have to be enough until I can return the favor. 
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When the trip is concluded, it will take me hundreds of hours to finish compiling the documentary 
and book. Once both are done, likely taking six months to one year to make sure the finished products 
are all they can be, they will be sold independently. All of the net profits from each project will be     
donated directly to the orphanages in each country. Here’s how:

STEP 1 STEP 2 STEP 3 STEP 4
I provide the initial 
investment into the 
first pressing of the 
book and DVD     
pressing: $1,200 for 
1,000 DVD’s, $1,800 for 
300, 150-page books

Books and DVD’s are 
sold. $15 for DVD’s, 
$15 for books.

After the sale of $3,000 
worth of merchandise, 
only 200 units, the   
initial investment is 
paid back.

With 1,100 units left, 
the rest of the sales go 
directly to the           
orphanages. That’s 
$16,500 remaining for 
donation!

$16,500*
Net Profit Donated to Orphanages

* By making trusted connections in each country, the money will be donated directly to a contact at the 
orphanage quarterly.

What’s more, a portion of the proceeds can repeatedly get reinvested to fund new pressings of the DVD 
and book, generating donation cash-flow for the orphanages for years to come.
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 Trip sponsorship will provide your brand with direct exposure to a receptive audience of    
thousands. Through several proven mediums and methods, your brand will receive abundant        
marketing and promotion opportunities, each of which will have a measurable impact on highly       
accessible consumers. What’s more, your brand will receive the positive recognition it deserves by     
co-branding as a vital component to making the volunteer journey a reality.  

Sponsorship Benefits

Online -Logo placement and brand name inclusion on:

• Email updates

• Social networking marketing campaigns and updates (Facebook, YouTube, Kickstarter, Twitter)

• Trip website

• Frequently updated blog

• Press releases

On Film - Direct placement of your brand name and logo in the documentary, including:

• Your brand’s name and logo in the credits of the documentary as an executive producer

• An introduction and description of your brand to the documentary audience

• An in-depth accounting of your brand in a special features section of the DVD

In Person- Mention and exposure of your brand throughout the course of the trip, including:

• Wearing clothing with your logo / name

• Speaking of your brand as a key sponsor in making the trip possible at appropriate social                      
gatherings

In Print - Direct Exposure for your brand in the book, including:

• Your brand’s logo and name on the first page and in the thank you section of the book

• A full page spread/advertisement for your brand in the back of the book
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Sponsorship Opportunities

Sponsorship 
Levels Investment Benefits

Level 1 $500 Online

Level 2 $1,000 Online

In Person 

Level 3 $2,500 Online 

In Person 

In Print

Level 4 $5,000 Online

In Person

In Print

On Film
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Volunteering Budget - Cost Breakdown

Airfare ($7,500): Covers the cost of airfare from start to finish. Any other travel cost at           
volunteer’s expense

Immunizations ($500): Protection against diseases via CDC’s recommendations.

Insurance ($1,000): Traveler’s insurance covering health emergencies and equipment.

Volunteer Fees ($7,500): This covers the cost of program and application fees incurred 
through IVHQ, including lodging and some food. All other food and lodging out of the volunteer’s 
pocket.

45%

6%3%

45%

Airfare Immunizations Insurance Volunteer Fees
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I was nine years old when I heard about the genocide in Rwanda. I couldn’t locate Rwanda on a map, because my 
world mainly consisted of my house, my family, my baseball glove, and me. I also couldn’t fathom living the 
atrocities detailed on the news, and I had no idea how children my age could get through it. I could understand, 
however, from the confines of my comfortable couch, that no one should ever have to go experience anything like 
that. That no child should starve to death, that people with lots of money and resources should help, and that 
“my” world wasn’t about me. I made a promise to myself: when I grew older, I would use whatever means in my 
grasp to lend a hand to my suffering and oppressed neighbors, especially kids like me, no matter the limits of my 
resources. In the meantime, I donated a percentage of my modest monthly allowance to global relief organizations 
like Doctors Without Borders. While I was using the capital at my disposal, it did not feel like enough.

When high school came along, I began to lose sight of the resolution I’d made years before, and focused most of 
my energy on sports, girls, getting into college, and being a part of the “cool” crowd. Saturday morning        
commercials about starving children would spark me to make a donation in the moment, but the same volition I 
had always had was absent. But when I learned about the conflict in Darfur during my sophomore year in        
college, the pledge immediately came back into focus. I redoubled my efforts into the mission of helping children 
in the midst of despair. Music became my vehicle to raise awareness.

In 2006, I organized, managed, performed on, and raised funds for the “Save Darfur Tour”, a non-profit national 
music tour aimed at raising awareness to the still largely unpublicized mass-killings in Darfur. Shortly thereafter, 
I graduated from college with film and philosophy degrees and founded Elephant Memories, a socially             
responsible hip hop record label. 50% of all proceeds from the sales of all music and merchandise were donated to 
top-rated global relief organization, Mercy Corps, and their work providing clean drinking water in the       
Democratic Republic of the Congo. This practice still continues, and Mercy Corps has been the exclusive        
charitable partner of Elephant Memories for three years and counting. Still, this did not feel like enough.

In July, 2010, I quit my job as a corrections officer in a maximum security juvenile jail, bought a plane ticket to 
Nairobi, Kenya, and volunteered at two orphanages in the outskirts of the city. I always heard it is one thing to 
have knowledge of the suffering of others, but true understanding only comes through direct experience and   
seeing it with one’s own eyes. What I saw for the month I was there made an indelible imprint on my mind that I 
will never forget: children sleeping 16 to a room with no blankets, outhouses overflowing with maggot covered 
feces, and the hopeful faces of orphans still smiling through the misery. I couldn’t leave without promising to 
come back. I couldn’t waive goodbye unless I would soon return with a waive hello. I couldn’t allow myself to 
again fall back into the lull of my comparably comfortable life and forget. 

This trip to volunteer in orphanages across the globe is, quite simply, the product of the lesson of being aware of 
suffering around the world and experiencing it through the eyes of the children that live it every day. To see it, 
and not take action, is to forever lose sight of the humanity and compassion that binds us all together. This trip is 
not about me. It’s about the tremendous strength of the children throughout the world living in abject poverty, 
and the simple hope to relieve, in some small way, the tremendous burden they are forced to carry on their own.
Thank you for your interest and time.

Peace.Love.Respect.,
alex
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Contact Info
Name: Alexander Hallett
Phone: 360-670-1483
Email: alex@thevolunteeradventure.com
Website: www.thevolunteeradventure.com
Music: www.thisisbodi.com
Volunteer Experience: 1 month in Kenya (July 2010), hundreds of hours at The Open Door Mission 
Soup Kitchen (Fort Collins, CO, January 2011 - present), hundreds of hours spent planning and         
performing on the national musical Save Darfur Tour.
Additional Relevant Experience: 4-year film degree from Chapman University with a BA in        
Screenwriting.

References
Company: Mercy Corps
Name: Minda Hedges-Seibert
Email: mseibert@mercycorps.org
Phone : 888-842-0842 ext. 5741

Company: Mercy Corps
Name: Carlene Deits
cdeits@mercycorps.org
888-842-0842 ext. 5878

Company: Doctype Sounds
Name: Dominic Sandoval
Email: doctypebeats@gmail.com
Phone: 303-669-1817

Company: Global Student Experience
Name: Denver Miller
Email: denverwmiller@gmail.com
Phone: 270-844-9519
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